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Abstract: This research article explores the history and development of advertising in Pakistan, shedding light on
its evolution, key milestones, and the profound impact it has had on the country's socio-cultural landscape. By
examining the various phases of advertising from its inception to the 2000, this study aims to provide a
comprehensive overview of how advertising has shaped consumer behavior, influenced popular culture, and
contributed to economic growth. Extensive research, including primary and secondary sources, and industry reports,
was conducted to gather information and insights for this article.
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